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Cinema-going
in Latvia

The National Film Centre of Latvia is a
public institution under the Ministry of
Culture responsible for elaborating and
carrying out cultural policy in the film
sector. The tasks that the Centre has to
perform imply a need for exact informa-
tion, expressed in comparable figures
about the current state of film production
and distribution. The data collection has
had to be done in a situation where, fol-
lowing the collapse of the previous,
state-run system, a completely new one,
based on personal enterprise and a free
market was emerging. For this purpose a
special unit was set up at the Film Centre
- the Film Registry - with two main objec-
tives: to collect trustworthy information
and to counter piracy.

The Registry was created on the basis of
the assumption that every producer or
distributor might wish to know the
results of his film screenings in Latvia -
especially in view of our wish to join the
European Union - and that the growing
information society is capable of provi-
ding the technical means to put the
project into practice. So we started from
scratch. Fortunately we were members of
Eureka Audiovisual, which launched the
pilot project of the European Audiovisual
Observatory. Our cooperation with this
organisation was very useful.

The National Film Centre of Latvia has
taken part in MEDIA Salles’ activities of
data collection and elaboration for the
“European Cinema Yearbook” since 1999
and this has been beneficial to the deve-
lopment of our statistics services. During
those years, following the demands of
MEDIA Salles, we introduced many new
items into our databases and started to
collect the relevant data. As a result, we
now have a sufficiently detailed view of
the audiovisual scenario in Latvia and so,
hopefully, do the users of MEDIA Salles’
“European Cinema Yearbook”.

This also provides very good feedback
for decision-making and policy-making,
especially now that our government is
orienting the industry towards domestic
audiences, after having joined the Euro-
pean film support mechanisms, MEDIA
and EURIMAGES.

In order to avoid making unsubstantiated
statements, here are some examples.

THE ENLARGEMENT

OF THE EUROPEAN UNION:
A STATISTICAL VIEW

OF CINEMA-GOING

As of 1 May 2004, the European Union will
consist of 25 countries with 450 million
inhabitants. Whilst welcoming these new
members - and in particular all those who
work in the world of the cinema - I should
like us to remember that the strength of
this new and increasingly far-flung Europe,
lies in its diversity, as the President of the
European Commission, Romano Prodi, has
emphasised on several occasions. Diverse
peoples and diverse cultures that must find
room to express themselves in the
European Union, both inside and outside
the Continent. The cinema is certainly an
area where there is room for the dialogue
between cultures. Everyone agrees that a
film can open a window on the world,
offering a way of finding out how other
people live, where they have their origins
and what their view of the future is.

In a similar way, cinemas themselves can
become a meeting place for exchange and
getting to know one another. Yet it is not
at all certain that all this potential may take
concrete shape. It is in the spirit of boo-
sting the cinema and Europe’s movie thea-
tres in every way - cultural, economic and
social - that MEDIA Salles works. Thanks
to the support of the MEDIA Programme
and the TItalian Government, since 1991
MEDIA Salles has been working on behalf
of cinemas and exhibitors in Europe, deve-
loping initiatives for the promotion of
European films, for training and for infor-
mation. As can be seen from the work car-
ried out so far, MEDIA Salles has taken
every possible opportunity to address its

attention and actual initiatives towards a
wider Europe than the one that has consti-
tuted the Union to date. As many as 32
countries are, in fact, the object of analysis
in MEDIA Salles’ survey of cinema-going in
the “European Cinema Yearbook”; the
Newsletter “European Cinema Journal” has
frequently hosted articles on the countries
of Eastern-Central FEurope and the
Mediterranean Rim; MEDIA Salles’ courses
for exhibitors - thanks to agreements signed
with the MEDIA Programme - have already
seen the attendance of professional opera-
tors from the Baltic Republics, Slovenia,
Hungary, Czech Republic, Poland and
Bulgaria, whilst the Hungarian exhibitors’
organisation already figures amongst the
associations that belong to MEDIA Salles.
This is another reason why we were deli-
ghted to accept the invitation from
Eurovisioni to take part in the Festival
“Torn Curtain”, that is held in Rome from
23 to 30 April 2004, devoted to the cinema
of the ten new member states. We have
thus drawn up this statistical panorama,
offering basic information on the sector of
cinema exhibition. This is also an opportu-
nity to confirm our commitment to working
with the institutions and with professional
operators, so that the slogan that MEDIA
Salles chose at the very beginning of the
association’s work,

“Europe gets together in the cinema”,
may come true for ever-increasing numbers
of citizens.

Jens Rykaer - President of MEDIA Salles

MEDIA Salles’ European coming events

On the occasion of the enlargement, MEDIA Salles has organised
two important events for 2004 in some of the very countries that are entering the Union:

FOCUS ON EUROPE
- KIDFLIX SPECIAL -
Prague and Zlin (Czech Republic),
in collaboration with the
“Zlin Film Festival 2004”
3-6 June 2004
This initiative addresses
exhibitors committed to
programming for young people
and schools.
Enrolments by 4 May
using the application form
available on the MEDIA Salles’
website (www.mediasalles.it).

EUROPEAN CINEMA EXHIBITION:
A NEW APPROACH
Budapest (Hungary)

22-26 September 2004
Amongst the main topics of this training
course specifically addressing exhibitors:

promotion and marketing, analysis

of different film genres for different
sectors of audiences,

theatre management, digital cinema.

Application forms, available online
at www.mediasalles.it,

should be returned to MEDIA Salles

by 2 August 2004.



THE ENLARGEMENT OF THE EUROPEAN UN

In 2002 403 films, of which 99 new pro-
ductions, were screened in 103 premises
equipped for film projection. 32 of these
are in film theatres, 36 in culture houses,
10 in educational institutions, 2 in public

1996 1997 2000

Number of ci S 17 18 17 17 16 14 17 16 N
SRR ’ health care institutions and 23 serve
audiences belonging to different institu-
Number of screens 22 24 23 26 30 28 43 43 57 ’ . o
tions, enterprises and associations. 21 of
the movies screened were produced in
i i 9 5 . . . .
Admissions (x 1000) 778 879 931 1013 842 1012 858 854 1038 ik, el sehnksions fn 2002 s
1070 672, with a gross box-office of about
Frequency per head 1,20 1,19 1,26 1,36 1,12 1,34 1,13 1,12 . 3190 200 euro.
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Gross box office 1781 2061 2610 2960 2587 3313 3190 . 3945 In 2003, admissions increased by 1.7%
(national currency - x 1000) Compared to 2002, tOtalhng approxima-
ly 1 ; box-office revenues amoun-
Average ticket price 2,29 2,34 2,80 292 3,07 3,27 3,72 . 3,80 tey 089 OOO’ box-office re e R
(national currency) ted to over 3 340 300 WO, 1., nearly 5%
) ; more than 2002. Moreover, in 2003 the
Gross box office 2997 3511 4499 5109 4484 5787 5554 . 6727 ) . B . N
(euro - x 1000) first multiplex - “Forum Cinema” - ope-
ned in Riga, the capital of Latvia, with 14
Films produced in the country 3 1 2 - - 1 4 . . screens, seating 3 200.

Although last year’s figures increased in
comparison to those of 2002, it should
be considered that people in 38 towns
and villages out of 70, no longer have
the possibility to see films in theatres and

1995 1996 1997 1999 2000 2001 2002 3 that over 90% of the revenues are gene-

rated in Riga. These figures show the

Number of cinemas 214 197 179 172 172 74 69 69 69 undesirable effects of the free market
and the need to introduce policies able

Number of screens 214 197 180 173 174 76 81 81 81 to correct these unwanted consequen-
ces. This is one of the most urgent pro-

Admissions (x 1000) 1011800 1004900 973844 1060485 874560 1083634 1303846 1558067 1274120 blems the National Film Centre of Latvia

is currently trying to solve.
Frequency per head 0,68 0,68 0,67 0,73 0,60 0,75 0,95 1,14

Andris Rozenbergs
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artiona wm Centre - Ladtvia
Average ticket price 15,67 25,74 . 34,09 43,85 46,32 45,53 57,84 58,54 62,70

(national currency)

Article published in the Newsletter

Gross box office 1072 1669 ¢.2100 2965 2589 3155 480 5829 5106 “European Cinema Journal’, no. 112004
(euro - x 1000)
Films produced in the country . . 1 3 3 . 3 3 3

1995 1996 2001 2002

Number of cinemas . . A 112 115 108 123 103

For further information:
Number of screens 245 137 114 116 119 111 126 107 106 MEDIA Salles

Via Soperga, 2 - 1-20127 Milan
Admissions (x 1000) 1020 958 1268 1406 1375 1457 1152 1071 1133 Tel. +39 02 66984405
Fax +39 02 6691574

Frequency per head 040 038 051 057 056 060 049 046 . E-mail: infocinema@mediasalles.it

http://www.mediasalles.it
Gross box office 685 772 1244 1635 1829 2017 1829 1908 2207

(national currency - x 1000)

Average ticket price 0,67 0,81 0,98 1,16 1,33 1,38 1,59 1,78 1,95

(national currency)

Gross box office 971 110 1898 2475 3040 3805 3288 3190 3281

(euro - x 1000)

Films produced in the country . . . 2 3 4 3 5 2 R T——
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Data taken from MEDIA Salles’ “European Cinema Yearbook - 2003 final edition and Source Document”
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Cinema-going
in Estonia

From 1940 to 1991, cinema-going was
the most popular form of entertainment
in Estonia. From the 1960’s to the 1980’s,
over 20 million people visited cinemas
annually, purchasing up to 19 tickets per
capita. According to the available data,
there were 675 screens in Estonia in
1985, including travelling cinemas. Up to
250 motion pictures a year were scree-
ned in the Country, 150 of which were
produced in the Soviet Union and 100
abroad. All motion pictures were dubbed
into Russian, with Estonian subtitles. An
Estonian motion picture would be seen
by an average of 200 000-250 000 specta-
tors in the 1960-1980 period. These num-
bers decreased sharply with the privati-
sation of cinemas in the 1990’s. By 2001,
only 12 full-time permanent cinemas had
remained in Estonia. As a result of this
and the scarce domestic film production,
the average number of cinema-goers per
Estonian film went down to 3 000-12 000
by the end of the 1990’s. In 2002, the
Estonian feature Names in Marble pre-
miered and broke all box office records
by achieving 136 171 admissions in 2002
and 167 399 admissions by 1st June 2003.
Comparing cinema-going in the 1990’s to
that of the 2001-2003 period, significant
growth is to be seen. The first multiplex
cinema with 11 screens and 1 968 seats
opened in Tallinn in 2001, raising total
admissions sharply. In the 1991-2001
period, a little over 80 features were
screened each year, 80% of which were
from Hollywood.

In 2002, Estonian cinemas recorded
1 558 067 admissions, or 1.14 admissions
per capita. Box-office revenues amoun-
ted to over 5.8 million euro and the ave-
rage ticket price was around 4 euro.
There are 6 film distributors operating in
Estonia in 2003. Two companies, MPDE
and BDG, cover the majority of the
market. Both companies focus on impor-
ting Hollywood productions, although
BDG also imports European films. MPDE
is a subsidiary of Finnkino, a Finnish
company representing major US studios,
which also owns the only multiplex cine-
ma with 11 screens in Estonia. MPDE also
manages one 2-screen cinema in Tallinn
and one in the second largest Estonian
city - Tartu - under long-term lease agree-
ments. MPDE is the leading distributor on
the Estonian film market, having most
licenses from the major Hollywood stu-
dios. The motion pictures distributed by
MPDE cover approximately 75% of the
total number of admissions and 86% of
box-office revenues. Other companies
also distribute European films, but have a
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(national currency - x 1000)

Average ticket price
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Films produced in the country

Number of cinemas

Number of screens

Admissions (x 1000)

Frequency per head 0,59
Gross box office €. 98100
(national currency - x 1000)

Average ticket price c. 4,34

(national currency)

Gross box office
(euro - x 1000)

Films produced in the country
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Films produced in the country
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Data taken from MEDIA Salles’ “European Cinema Yearbook - 2003 final edition and Source Document”



1996 1997 1999 2002 2003
Number of cinemas 360 334 c. 330 ¢ 330 335 279 276 283 c. 265
Number of screens 365 341 c. 337 ¢ 337 342 292 289 308 c. 287
Admissions (x 1000) 5 643 4851 4041 4082 3030 2 646 2 848 3013 ¢ 2968
Frequency per head 1,05 0,90 0,75 0,76 0,56 0,49 0,53 0,56
Gross box office 150 135 154548 159230 194 040 160326 151529 201 612 245558 c. 256 139

(national currency - x 1000)

Average ticket price 26,60 31,86 39,41 47,53 52,92 57,28 70,80 81,51 c. 86,30
(national currency)

Gross box office 3930 3918 4156 4614 3720 3529 4651 5827 «c. 6222
(euro - x 1000)

Films produced in the country 3 2 3 1 5 3 2 5

1995 1996 1997 1998 1999 2000 2001 2002 2003

Number of cinemas 98 97 91 90 85 . 70 66

Number of screens . 99 93 93 88 c. 84 92 88

Admissions (x 1000) 2926 2714 2503 2569 1965 2077 2 466 2776 ¢. 2260
Frequency per head 1,47 1,36 1,26 1,29 0,99 1,04 1,24 1,39

Gross box office 1274393 1189779 1298 698 974912 1270976 1734 267 2 157 442

(national currency - x 1000)

Average ticket price 469,56 47534 505,53 496,14 611,92 703,37 777,05

(national currency)

Gross box office - 7256 6398 6967 4952 5989 7885 9390
(euro - x 1000)
Films produced in the country 2 3 3 3 4 5 8 9

1995 1996 1997 1998 1999 2000 2001 2002

Number of cinemas ] 488 506 501 480 . 427 393
Number of screens 584 550 580 625 603 562 622 605
Admissions (x 1000) 13 954 13 279 16 443 14 570 14 388 14 287 15 693 15 278
Frequency per head 1,40 1,30 1,62 1,44 1,43 1,42 1,54 1,50

Gross box office 2292838 2876954 4715354 5300055 6529530 7683029 9983451 11024823

(national currency - x 1000)

Average ticket price 164,31 216,65 286,77 363,76 45382 537,76 636,17 721,60
(national currency)

Gross box office 12779 14110 21068 20833 25724 28996 39822 46333
(euro - x 1000)

Films produced in the country . 15 23 24 15 . . 21

Data taken from MEDIA Salles’ “European Cinema Yearbook - 2003 final edition and Source Document”

minor share of the distribution market.
BDG owns the Buena Vista license in the
Baltic States: Estonia, Latvia and Lithuania.
Tallinnfilm, a subsidiary of the Estonian
Film Foundation, has the rights to the
films produced in the Tallinnfilm studios
before 1995, including most of the post-
war Estonian film production. In addi-
tion, Tallinnfilm also distributes some
European art-house films. Up until 2002,
the producers of Estonian films distribu-
ted their films themselves. In 2002, for
the first time, the two local box-office
hits Names in Marble and Made in
Estonia were handed to the largest
Estonian distributors, MPDE and BDG.
The Black Nights Film Festival which
takes place at the beginning of Decem-
ber every year offers the best access to
European art-house films. The main
objective of the Festival, which has been
taking place in Tallinn since 1997, is to
give visibility to new foreign feature
films of high artistic quality.

In 2002, the main programme of the
Festival presented 158 films from 48
countries. Amongst the most widely-seen
films in 2002 were Heaven (2 075 visitors
in 3 shows), Hable con Ella (1 820 visi-
tors), The Magdalene Sisters (1 466 visi-
tors), Lilja 4-ever (1 372 visitors), House of
Fools (1 211 visitors in 1 show). A total of
39 500 people visited the Festival in 2002.
The non-profit organisation Cinemabus
has introduced alternative film distribu-
tion in Estonia since the summer 2001,
taking travelling cinema to places in the
Country which lack the opportunities to
show films and the necessary technical
equipment.

The nucleus of Cinemabus involves
young film enthusiasts who, besides
screening the films, also teach the local
children how a film is produced. For
more information about this project, see
the web site www.kinobuss.ee

Due to the decrease in the number of
cinemas and the closing of local cine-
mas, the new government, formed in
2003, has declared the launch of the pro-
gramme “The cinema returns” one of the
main initiatives of cultural policy.

This step guarantees the State support
for the distribution of art-house films and
renewed possibilities for showing films
throughout Estonia.

The programme also foresees the State
support for the purchase of technical
equipment for local cinemas and for the
screening of art-house films.

The Estonian Film Foundation and
Tallinnfilm plan to establish a permanent
art-house cinema in Tallinn in 2004.

Eda Koppel
Estonian Film Foundation

Margit Vremmert
Tallinnfilm

Article published in the Newsletter
“European Cinema Journal”, no. 4/2003



