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Specialized distribution

Focus on Documentaries
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2005: 24 documentaries, 1 fiction project

+/- 2500 screenings in 27 theatres
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2006: started with Mozart Opera’s

—>encoded classic stagings + documentary

Booked screenings in advance, program sent around
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How do we reach our audience?

Press is Vital - budget is limited
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Business model:

With theatres works same (40% avarage)
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Conclusions:

Digital Cinema: chances for niche product like docs/animation

/video art etc. in cinemas through low cost
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